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ABSTRACT: 

 

Summary:  

The researcher assessed how aware are the respondents along the different services offered 

by the UP Baguio Library. Using the descriptive method with the questionnaire as the main 

instrument in gathering data she also evaluated the different marketing strategies used by the 

University of the Philippines Baguio Library. To give credence to the data gathered the 

frequency counts, weighted mean, and F-test were utilized 

 

Conclusions: 

Based on the findings of the study, the following conclusions were drawn: a) the library 

services of the University of the Philippines Baguio Library are those typically offered in 

academic libraries; b) level of awareness of library services is influenced by how library users 

are treated; c) the most basic marketing strategies of branding (logo), library publication, and 

through word-of-mouth from friends are not fully maximized causing a minimal effect on the use 

of the University of the Philippines Baguio Library; and d) the UP Baguio Library marketing 

strategies though effective do not translate to more users of the library. 

 

Recommendations: 

Based on the results of the study, the subsequent recommendations are made. It is recommended 

that: 

1. a library marketing plan should be in place to effectively entice users to utilize its 

services. This plan should have the following: 

a. re-orientation program of librarians on how to market the library. The librarians 

as the focal persons in the library should be the first ones to make a move by 

changing their perspective about library work; that in this time and era libraries 

must be user and service oriented more than collection oriented. 

b. a library website for users to easily and speedily be informed of the latest 

happenings in the library including its services and materials. This website must 

not only have the library logo to enhance its library centrality but also features 

that make it easy to navigate. 

c. a library publication containing the information and updates about the library. 

This publication must be issued regularly, and to be circulated amongst all the 

University of the Philippines Baguio students, faculty and administrative 

employees, and other library stakeholders. 

d. usage of the library logo to remind users of the existence of the library. This can 

be done by putting it in the library  stationery, the library publication, and all 

other communications emanating from the library. 



e. utilization of standard bulletin boards for library announcements. As extension of 

the current awareness services of the library, it must be attractive and appealing 

enough to whoever would read it. 

f. library exhibits and displays to convince users especially students that these are 

being offered for them, Thus these exhibits and displays must include among 

others rarely used and seen resources, and extracts from resources that will be of 

help to the students’ research activities. 

2. a feedback mechanism either online or print form to be institutionalized. This is to get 

the reactions, and viewpoints of library users about the library’s services. These 

feedbacks can then be used as gauge or evaluative measures for the library to 

improve. 

3. library personnel to regularly attend seminars, conferences, and other gatherings to 

enhance their knowledge on customer service, and to rekindle their commitment to 

work even better and harder for their library users. 

4. a stronger collaboration between and among the library staff, Library Committee, 

Friends of the Library, and other library stakeholders must be established to ensure 

the marketing of the library. 

5. Library associations must look into the modalities of organizing training activities on 

library marketing. 
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